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In recent years, with the continuous progress of China's enterprises in the 
international trade market, more and more countries have been accused of 
anti-dumping, not only in Europe and the United States，but developing countries, 
such as Argentina, India, also began to use anti-dumping way. Due to lack of 
understanding, and lack of anti-dumping litigation experience and tools, the 
respondent rate of Chinese enterprises is low, and always loose on the cases. 
Anti-dumping has become a powerful weapon for some countries to deal with China, 
which seriously affects the development of China's export business, and also hurts the 
image of China in international trade. 
Using the game theory as an analytical tool, through the game model of dumping 
and anti-dumping, problems related to anti-dumping proceedings were analyzed. Also 
to analyze the reason why China’s enterprises rarely response to the anti-dumping 
cases, and why most of the respondent enterprises take an "hitch a ride" behavior. 
The accounting issues is a very important factor on responding to anti-dumping 
cases. It is not an exaggeration to say that the accounting issue is the key to the 
anti-dumping suit. It depends on quick response and the support of accurate 
accounting information. The author hopes to propose a framework to help enterprises 
to build a sound accounting information system, strengthen the industry's 
anti-dumping early warning mechanism, improving the international competitive 
power of Chinese enterprises. 
At the end of the article, author gives some suggestions, hoping to help our 
enterprises better safeguard their interests when facing an anti-dumping case. And so 
hope to change the current passive situation of China's enterprises in the face of 
anti-dumping litigation, and promote the development of China's international trade. 
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